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MiraCosta College’s Adult High School Diploma Program 
gives adults the education they need to improve their 
employment options and pursue their college educations in a 
supportive and accessible learning environment that respects 
and honors diversity. 

GET STARTED TODAY!
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Adult High School Diploma Program 
Represents happiness, optimism, and cheerfulness

Adults with Disabilities
Represents tenderness, care, and compassion

Career Preparation
Represents growth, stability, and prosperity

English as a Second Language
Represents confidence, trustworthiness, and security

Older Adults
Represents wisdom, dignity, and independence

COLOR CODED MAP

case study
"Noncredit" Doesn't Have
to Mean "NonMarketable"

THE client

THE challenge 

MiraCosta College is a public community college 
serving coastal North San Diego County in California. 
It’s also our CEO’s former employer.

Successful marketing of noncredit 
education programs can be a challenge 
for any institution. After all, there’s no 
credit awarded and usually less public 
awareness than in traditional 
degree-granting programs. At 
MiraCosta College, the challenge was 
even more significant; there was a lack 
of marketing efforts and a 
misalignment of what the college 
should call its programs and students. 

GradComm.com



OUR solutions
GradComm was proud to partner with MiraCosta College in reimagining its 
approach towards noncredit programs. Through focus groups, surveys, and a 
dedicated steering committee, we helped the college set up new standards for 
branding - showcasing its offerings more effectively than ever before!

GradComm revolutionized MiraCosta 
College's noncredit programs with a 
comprehensive branding and digital 
strategy. By creating an innovative 
lexicon, modernizing the website, 
writing an annual marketing plan 
based on student preferences and 
input, and providing bilingual toolkits 
for each subject, GradComm captured 
students' attention more effectively - 
leading to a 60% increase in online 
engagement and record enrollments 
in several programs!

“The staff of GradComm listened to feedback, met timelines, 
and went above and beyond to ensure that all voices were 

heard (even if that meant late nights or weekends). The 
resulting work has been creative and professional and 

promises to elevate our marketing and communications 
activities. They have exceeded our expectations.”   

OUR achievements

Kristen Huyck, Ed.D. 

Director, Community & Governmental 
Relations, Marketing & Communications


